VHERE, IT’S B ST TO
NHO'S ALREADY BEEN THERE.






relationships.

* Establishing & maintaining lines
j of communication with others



What stops you from networking?
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Most people have fears about nenworking, some
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» Fear of not making a good impression

L)

L/

o0

» Fear of not having anything to talk about
» Fear of not fitting in
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Purpose of Networking

o Establish
) relationships

P

Find unadvertised jobs or 4
discuss job search strategies |
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Networking look like:
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What are the benejfits of INetworking :

o that can

help profess id in future job searches.

(f It’s not “who you Rnow  ov “what you know’, ; 5
J /

it’s “who knows you'!




s easier and safer
to recruit has been
recammende as a g0oc¢

* Increase your work passzbzlztzes in the 21st century
O * Strong networking = shorter job search




i'led jobs.

e listings.

Whatis the Hidden Job Market? -
The hzdden ]ob tad ertzsed or posted online. Employers

might not post ]ObS for a nun _ imple, ti ey mlght prefer getting candidates
through employee referrals. Many employers use the hidden job market to avoid the lengthy and
expensive process of open online applications. Instead of posting a job opening, employers can choose /

M alternatives such as hiring internally, using a recruiting firm or headhunters and relying on referrals.

%



https://www.thebalancecareers.com/what-are-employee-referral-programs-2062990

How the Hidden Job Market relates to Networking:

h

General Public

Referrals

Decision Maker

° Or

B Job Seeker directly
access the idd known to Decision

where 80% of the available ' Maker
positions reside.

%

ob Seeker indirectly known to Decisiop

Job Seeker unknown to Decision
Maker
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Events,

o - ampus Events,
Conn w B - Informational
‘ Vs N B Interviews /

safe people you
know
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“INetworking 1S more like. farming than nunting

itact.
ye when

(th for a reason,

ater, you can use the
in for atio ent uestions.

Be F rzendly and Smile- nobody wants to spend time with a Buzzkill!

Be yourself- don t try to sell and don t push for an interview or ]Ob

Have your “elevator pitch” memorized, it should be automatic.

Research companies before you go to an event.
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what is an “Elevato.

* _—

3. Mentio'"'ﬁ* - 200 es that what you are doing

now relates to wh 1 see yourself ir
/ 4. Talk about experience or activities and what you are learning that will help you
. :

in your career. Think transferrable skills!

5. Ask a question- asking an open-ended question allows the conversation to
continue.




ompany
0o Is 1 will
ineering field?”

“Hello 1y Associates Degree
in Accoun “am really interested in

becoming a CPA spe o ir , is why I completed training at H& R
Block and have worked as a tax preparer for the past 2 years. I am also developing j)
my bookkeeping skills as the Treasurer of the Business Club. Do you have any

Y advice for an up and coming finance professional?”’

Wy




PREPARE

skills, and goa Almost everyone wzll make a good

the company. O — Jirst impression, but only a few will

make a good lasting impression.
Prepare your “elevator pitch”,

questtons to ask, and resume.
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Entering and Exiting Groups O/

-1 - Introducing yourself to one person can be less intimidating

A | - Introduce yourself to people who are alone C(
- Don’t be afraid to excuse yourself and meet other people

- If someone gives you their business card, look at the card before you put it
away. This might be a good time to ask questions about employer or position.

Ouestions you may want to. ask:
How did you get involved in the industry/with the company?
Since you work in the industry, what advice would you give to a newcomer?
How would someone get their foot in the door of your company?
Based on your journey, what do you wish someone would have told you
earlier in your career?

I’d love to talk with you some more, can I follow up with you at another
time?

What kind of entry level positions exist within your company?

What kind of skills and experience do you look for in employees you hire?
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1ation such as salary figures, employee
functlons and dutzes company reviews, details about the hiring process,

and more)
* The person interviewing you (this requires a little digging: check

email for interview or search on LinkedIn)




nections, you

( jfr give you tips

on the i
4. Use Glassdoo _ view Questums and Reviews”,
which can be a goldmine to job se p epurmg for an interview. You can also
get an idea of the company culture through reviews. j)
5 Get to know the Industry and Competitors- If you're interviewing for a job at a
mortgage company, for instance, it's helpful to be informed about current home
own ership trends.
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Soclal INetworking
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Y Use this as an
image for yourself that w

nternet postings are never deleted — avoid things that will ==
come back to haunt you. il;i,nugsug.n@mm

@
/ Maintain a Contact List
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college and university
alumni groups

1507

Industries

4 225M+

Professionals

@ 64 %

outside the U.S

M+

ents and recent g :
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rollow-Up 1s KEEY

A handwritten ent within 24 hours

of your first meeting.
“It was great to meet you because....”
“Thank you for the time you took to speak to me about...”
“It was a pleasure meeting you at the XYZ event...”
“ Thank you for sharing your professional expertise with me about...”

%





https://www.youtube.com/watch?v=4OTPJZnBP8s
https://www.youtube.com/watch?v=vGT3P-ipmjQ
https://www.youtube.com/watch?v=XdoAo1xnWWQ

